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This Opinion Statement discusses the implications of the digitalisation of tax administration
processes, in particular with regard to the collection and protection of personal data by tax
administrations.
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https://k-1-digital.com/

https://k-1-digital.com/


13

✓

✓

✓

✓

✓

✓

✓

✓

✓



I
A
F
E
I

Q
U
A
R
T
E
R
L
Y

14



2 15



I
A
F
E
I

Q
U
A
R
T
E
R
L
Y

16

Figure 2: Starbucks brand value (2006 – 2016)

Source: Starbucks brand review. Retrieved from 

https://www.axiam.co.za/ starbucks-brand-review/.

http://www.axiam.co.za/
http://www.axiam.co.za/
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Figure 3: Comparison of operating margin (2002 – 2011)

Source: Is fleet structure the bogeyman for US 

airways? Retrieved from 

https://www.gurufocus.com/news/198929/is-

fleet-structure-the-bogeyman-for-us-airways.

http://www.gurufocus.com/news/198929/is-fleet-structure-the-bogeyman-for-us-airways
http://www.gurufocus.com/news/198929/is-fleet-structure-the-bogeyman-for-us-airways
http://www.gurufocus.com/news/198929/is-fleet-structure-the-bogeyman-for-us-airways
http://www.gurufocus.com/news/198929/is-fleet-structure-the-bogeyman-for-us-airways
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http://www.axiam.co.za/starbucks-brand-
https://www.mckinsey.com/business-functions/operations/our-insights/what-worked-in-cost-cutting-and--and-whats-next-mckinsey-global-survey-results
http://www.gurufocus.com/news/198929/is-
https://www.gurufocus.com/news/198929/is-fleet-structure-the-bogeyman-for-us-airways
http://www5.statcan.gc.ca/
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Carrying 

amount (VA)

vs Fair value less

costs to sell (FV)

Recoverable 

amount (RA)
higher of

or

Value in

use (VU)

Key 

Assumption

Basis for Determining Values 

Assigned to Key Assumption

Budgeted 

revenue 

growth

Revenue growth rate achieved in 

the most recent fiscal year, 

adjusted for an expected increase 

in entity’s revenues; expected 

growth in the volume of clients 

based on a conservative approach. 

Therefore, values assigned reflect 

past experience and expectations 

regarding an increase in the 

addressable clients / markets.

Budgeted 

operating 

margin

Operating margin budgeted for a 

given budget period equals the 

operating margin achieved in the 

most recent fiscal year, increased 

by expected efficiency gains on a 

conservative approach. Values 

assigned reflect past experience, 

except for

efficiency gains.
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•

Discount 

rates

Estimated cash flow projections 

are discounted to present value 

using discount pre-tax rates based 

on the weighted-average cost of 

capital (WACC) approach.
Terminal 

growth rate

Estimated cash flow projections for 

periods beyond the business plan 

are extrapolated using terminal 

growth rates of the entity, which 

do not exceed the long-term 

average growth rates for the 

industry in which it operates.
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Alre
ady 
appl
ied

Intended 
to apply 

and 
prepared

Intend to 
apply but 

don't 
understand

Not applied 
and not 

intended to 
apply

Big Data 18.49% 24.45% 37.18% 19.88%

Artificial 
Intelligence 8.15% 20.87% 39.36% 31.61%

Mobile 
Internet

50.50% 17.89% 21.07% 10.54%

Cloud 
Computing 16.70% 23.46% 38.37% 21.47%
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×

1-don’t know 
at all

2-know little 3-know 4-Understand 5-Understand 
very well

Index

Big Data 5.17% 26.04% 42.15% 23.86% 2.78% 2.93%

Artificial 
Intelligence 4.97% 29.42% 44.53% 19.09% 1.99% 2.84%

Mobile Internet 2.58% 16.30% 39.96% 35.79% 5.37% 3.25%

Cloud 
Computing 6.56% 27.24% 45.33% 18.49% 2.39% 2.83%

Note: Calculation method of familiarity index: score based on the survey of familiarity 5-Understand

very well 4-understand 3-Know 2-Know little 1-Don’t know at all Familiarity Index = Understand very

well percentag e × 5 +understand percentage × 4 +Know percentage × 3 + Know little percentage × 2 +

Don’t knowatall percentage×1.
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http://www.treasury.gov.za/documents/National%20Budget/2020S/review/Chapter%203.pdf
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https://www.business-humanrights.org/en/so-africa-three-million-south-africans-have-lost-their-jobs-as-a-result-of-the-covid-19-pandemic-women-most-affected
https://www.business-humanrights.org/en/so-africa-three-million-south-africans-have-lost-their-jobs-as-a-result-of-the-covid-19-pandemic-women-most-affected
https://www.news24.com/news24/southafrica/news/covid-19-children-eat-plants-to-survive-as-hunger-explodes-in-sa-20200717
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https://www.ey.com/en_gl/news/2020/06/global-businesses-divided-on-implications-of-covid-19-crisis-for-company-ethics
https://unsdg.un.org/sites/default/files/2020-04/UN-framework-for-the-immediate-socio-economic-response-to-COVID-19.pdf
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https://www.imf.org/en/Publications/WEO/Issues/2020/04/14/weo-april-2020
https://blogs.imf.org/2020/04/14/the-great-lockdown-worst-economic-downturn-since-the-great-depression/
https://www.ilo.org/wcmsp5/groups/public/---dgreports/---dcomm/documents/briefingnote/wcms_738753.pdf
https://www.business-humanrights.org/sites/default/files/documents/OECD_COVID19%20and%20Responsible%20Business%20Conduct_Full%20Note.pdf
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https://hbr.org/2020/03/how-cant-close-retailers-are-keeping-workers-safe
https://www.pwc.com/us/en/library/covid-19/pwc-covid-19-cfo-pulse-survey.html
https://www.business-humanrights.org/sites/default/files/documents/OECD_COVID-19%20and%20Responsible%20Business%20Conduct_Full%20Note.pdf
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Marco Nicoli
Special Advisor

OECD Development Centre

Alessandro Valente
CFE Tax Technology Committee

Harbottle & Lewis

Filipa Correia
Chair of the IAFEI 

International Tax Policy 
Working Group
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